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Top drivers of increased pandemic usage are...
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Top drivers of interest in
unattended retail are...
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Unattended retail offerings can help businesses
bottom line even post-pandemic

Consumers overall have at least some interest in
purchasing non-traditional items from a vending machine
- a statistically significant increase

82%

Those who shopped unattended retail in the last 3
months said they purchase through this channel once a
month or more frequently

69%

Those who shopped unattended retail in the last 3
months said it will make them more likely to shop
other channels from that retailer in the future
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